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The Power Of Marketing With

COLOR
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Konica Minolta Business Solutions Asia Pte Ltd
GTM Program Manager
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KNOWING THE WHAT

Yellow Magenta

Magenta Yellow
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Different devices produce different colour gamut
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Consistent, but not Consistent, and
Accurate Color Accurate Color

Spectrophotometer &
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(Photoshop)

Monitor

CMYK

§ Printing Press
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Scorecard
Software

Controlled Lighting

Densitometer /
Spectrophotmeter

Workflow Solution
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Digital Gamut:
A larger box of crayons
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Meaningful
Constant

Incite
Emotions
Affecting

Sales

Powerful
Psychological
Tool
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When I'm eating Jell-O
I wish I were a zebra

...because then I could paint
my stripes and remind
everyone of those

six delicious flavors

—

M@ L O Qeaanes



TIVIE TO KNOW 1Al

- WHY

Represents Improves Edge
gualit Mepmor Above The
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Attract Emulates Amphfles
Success Business
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Impact & Muster Color Color Of
Communication Psychology Audiences

Point Of Gender /
Differentiation Culture



THANK YOU



